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We Are Cruelty Free International
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Founded in 1898, Cruelty Free International is one of the world’s oldest and most respected 
animal protection organisations.

We lead a global movement to end animal testing everywhere and forever – raising 
awareness, influencing laws, and inspiring scientists, regulators, brands, and consumers to 
create a world where no animal suffers for cosmetics or household products.

Today, we are recognised as the trusted global authority on cruelty-free science, policy, and 
sustainable innovation, driving change that has reshaped industries and influenced 
legislation worldwide.



Our global approval 
programme for 
cruelty-free brands

Our global approval programme with its 
distinctive logo is a cornerstone of our 
mission to eliminate animal testing in 
product development worldwide. 
Recognised for its integrity and impact, it 
is trusted by leading brands and valued 
by millions of consumers across the 
globe.
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The Cruelty Free International Approval Programme goes beyond legal requirements 
relating to animal testing. To achieve our stamp of approval, a brand must meet our 
strict criteria that includes:

• Adopting a fixed cut-off date after which no animal testing is permitted.

• Forensically examining their supply chain down to ingredient level.

• Agreeing to annual independent audits to verify ongoing compliance.

• Applying the criteria internationally across all markets.

A brand may request an Application Pack which includes full details of the programme 
criteria. Please see Our Brands section on our website.



How the Cruelty Free 
International Approval 
Programme Goes 
Beyond the Law
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Cruelty Free International and our European partners were instrumental in achieving the 
ground-breaking European prohibitions on animal testing for cosmetic products and 
ingredients.

In 2009 the EU banned the testing of cosmetic ingredients within the EU, irrespective of 
whether non-animal alternatives existed. In 2013 the EU then banned the sale of cosmetics 
in Europe if they or their ingredients were tested on animals after 11 March 2013, no matter 
where in the world those tests took place.

These were historic achievements — and other countries have since followed this lead - but 
they don’t fully stop animal testing. Here’s why:

1. The bans only apply when there is an EU connection. 
They cover testing within the EU, or products sold into the 
EU. If a company tests outside the EU and sells outside 
the EU, that testing is not captured by EU law.

2. EU authorities limit the bans to “cosmetics testing” only. 
The European Commission and the European Chemicals 
Agency (ECHA) argue that the bans do not apply to 
animal tests carried out for worker safety and 
environmental protection (“ecotoxicity”).

3. REACH can still demand animal testing — even for 
cosmetic-only ingredients. In 2020, an ECHA Board of 
Appeal decision confirmed that even ingredients used 
exclusively in cosmetics may still require animal tests 
under chemical regulations.



How the Cruelty Free 
International Approval 
Programme Goes 
Beyond the Law
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Even the UK is now allowing animal testing for ingredients used in cosmetics. 
Although initially banning cosmetics animal testing in 1998, the UK Government 
was challenged in court by Cruelty Free International in 2023 after they confirmed 
to us that animal testing was permitted again for certain cosmetic ingredients. 
Following that case the Government reinstated only a partial ban - for chemicals 
exclusively used in cosmetics.

Because current laws and regulations do not guarantee an end to animal testing, 
the Cruelty Free International Approval Programme goes further. Applying 
globally, regardless of where testing takes place, the programme also covers all 
types of testing including worker safety and the environment.  

With supply chain management, the implementation of a strict cut-off date, 
ongoing monitoring and independent auditing, the programme enables brands to 
demonstrate that they have done all that they can to drive animal testing from their 
supply chains. 

The European Commission has confirmed in writing that cruelty-free claims 
(including logos) are permitted when a programme’s criteria are stricter than EU 
law and clearly explained to the public. This is the case with the Cruelty Free 
International Approval Programme. Setting out our clear programme criteria, and 
how these are stricter than EU legislation, we advise our approved brands to do 
the same (for example, by linking clearly to our website) and including the 
mandatory description of our programme from the brand guidelines that are 
provided to all approved brands.



Why our approval 
programme matters



Supporting our global cruelty-free 
campaign
Forty years ago, we launched our groundbreaking campaign to end animal testing in cosmetics 
and household products and began our programme to approve cruelty-free brands. Hundreds 
of start-ups and multinational brands around the world have now earned our approval. These 
changemakers are helping us to transform industries, inform legislation, create regulatory 
change, and inspire millions to choose cruelty-free.
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For brands
Brands need to respond to consumer demand for more 
sustainable approaches by innovating at all stages of the 
production process. It’s not only the right thing to do, but it 
also makes business sense. 

Start-ups and multinational brands who want to avoid animal 
testing choose to work with Cruelty Free International 
because meeting our robust criteria demonstrates their 
genuine commitment to cruelty-free cosmetics or household 
products.

Whilst some brands make generic cruelty-free statements or 
choose a less robust approach that may not fully expose 
animal testing in their supply chain, our stamp of approval is 
a global assurance, managed by a team of experts in 
ingredient manufacturing, supply chain management,        
and independent auditing. 



Shop Cruelty Free International approved brands 
Hundreds of leading brands have already joined our growing cruelty-free family. Our 
approved brands often carry our logo on products and packaging, on their websites, in 
communications and in-store on point-of-sale materials. The most up to date list of 
approved brands can be found on our website.
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Supporting our global cruelty-free 
campaign
For consumers
The Cruelty Free International Approval Programme provides confidence that products are 
genuinely cruelty free. To achieve our stamp of approval, a brand must adhere to our strict 
criteria, which are challenging but achievable with commitment and support from our expert 
Sustainable Business Programmes team. Our approval provides consumers with the best 
assurance that a brand has done everything it can to avoid animal testing.



We are experts in ending 
animal testing worldwide
Cruelty Free International is the leading global organisation whose sole 
aim is to end animal testing everywhere and forever. As an animal 
protection organisation, we would like to see all products manufactured 
without animal testing and any animal-derived ingredients; however, our 
approval programme focusses on animal testing. We recommend that 
consumers check with brands to see if they offer vegan products. You 
can also check our searchable list of approved brands on our website.
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Cruelty-free in a 
global marketplace
Since 2017, Cruelty Free International has seen a 
190% increase in brands from all over the world 
enquiring about our approval programme, 
demonstrating the continuing trust in our programme 
and growth in global consumer demand for cruelty-
free products. 

When a brand achieves Cruelty Free International 
approval, it applies to all the products that are 
approved, in all markets that the brand operates.



Cruelty-free everywhere,        
for everyone
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Cruelty Free International works with brands around the world to bring 
even more cruelty-free choice for consumers wherever they are.

Our pioneering China Pilot Programme, launched in 2018, saw us 
partnering with brands and government representatives in the UK and 
China to chart a way for cruelty-free cosmetics in the country. Cruelty 
Free International was instrumental in achieving ground-breaking 
change in 2021 when the Chinese Government dropped mandatory 
animal testing for most cosmetics. Brands can now work with us to 
enter the market without losing their cruelty-free approved status.



Award-winning and record-
breaking partnerships and 
campaigns 

In 2024, we won the Silver Halo Award for the 
Best Advocacy or Policy Initiative, presented by 
Engage for Good. The award recognised our 
partnership and campaigning with The Body 
Shop, one of our long-standing approved 
brands, to end animal testing for cosmetics 
worldwide.
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The Cruelty Free International Approval 
Programme and cruelty-free campaigns have 
achieved global recognition:

We led the largest global campaign dedicated 
to ending animal testing for cosmetics when, 
together with our friends at The Body Shop, 
we took 8.3 million signatures to the United 
Nations Headquarters in New York City - the 
biggest animal protection petition in history. 
Together with the support of compassionate 
consumers and our approved brands, we are 
creating a cruelty-free world.

In 2014 we won the Sustainability Pioneer 
category of the Sustainable Beauty Awards for 
our work to ban cruel cosmetics in Europe. 
This award recognised our significant 
contribution to sustainable development in the 
beauty industry through our innovative 
campaigning and work with our partner brands 
to support them on their cruelty-free journeys.



Together, we are creating 
a cruelty-free world
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Cruelty Free International is the leading global organisation dedicated 
solely to ending animal testing. By joining our approval programme 
and shopping cruelty-free, brands and consumers become part of a 
powerful movement creating a cruelty-free world – one product at a 
time.



Cruelty Free International
16a Crane Grove 
London
N7 8NN
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